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Abstract: This article aims to describe in detail the social media 
influence on a shift towards journalistic practices in Malang 
Raya. Through observation and in-depth interviews to journa–
lists of Malang Voice, Surya Malang, Times Indonesia, and 
Campus Info, this study has concluded that there has been a 
shift in journalistic activities resulted from the rapid growth of 
social media, namely the way of news production and news 
dissemination, the way of understanding journalistic principles, 
and gatekeeping role. In this regards, social media has become 
a highly important part of newsgathering as a wider range of 
sources, references, ideas, and issues, as well as channels for 
disseminating news. With regard to the changes of journalistic 
principle meaning, journalistic objectivity has referred to 
authentication, verification has shifted to transparency, and 
gatekeeping role has changed to collaborative practices. 
Abstrak: Artikel ini bertujuan mendeskripsikan secara menda–
lam intervensi media sosial dalam mengubah aktivitas jurnalis–
tik wartawan media online di wilayah Malang Raya. Melalui 
observasi dan wawancara mendalam pada jurnalis media online 
Malang Voice, Surya Malang, Times Indonesia, dan Info Kam–
pus, studi ini menyimpulkan bahwa pergeseran aktivitas jurna–
listik online sebagai respon atas intervensi media sosial (Med–
sos) terjadi pada proses produksi berita, mekanisme desiminasi 
berita, pemaknaan prinsip jurnalistik dan peran gatekeeper. 
Dalam hal ini, Medsos berfungsi sebagai sumber berita, refe–
rensi ide dan isu berita, serta saluran untuk menyebarluaskan 
berita. Sedang pemaknaan prinsip jurnalistik bergeser dari prin–
sip objektivitas berita menjadi otentisitas berita, verifikasi men–
jadi transparansi berita, dan peran gatekeeper informasi berubah 
menjadi praktik kolaborasi. 
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